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2026 State of Summer
Travel Report

Vacation or Bust?

73% 68% 44%

will do whatever it takes say it wouldn't feel like feel a summer vacation
to make a summer summer without a is out of reach in 2026
vacation happen vacation

& Millennials 82% @ Gen Z 80%

The Affordability Squeeze g
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\ \\ say they're paying more \ already cut everyday
\}L and getting less gk expenses to afford
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What They'd Give Up First
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say scoring a great deal feels
as good as the vacation itself
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& Millennials 91%
@ Gen Z90%

81%

find planning and
booking exhausting

65%

feel finding a great
deal is basically
impossible

‘ plan to use Al tools to

find better deals in 2026

{& Millennials 69%
X Gen Z62%

| have made cost-cutting
\\m 1 travel decisions they

later regretted

20% 20% 19% 19%

Staying with Driving instead Taking a Booking a
family or friends of flying shorter trip flight with
instead of a hotel multiple stops

U The Vacation Stretch U

Summer 2025 (actual)

Days traveled per summer
@® Summer 2026 (planned)

0 31%
days D 21%

1-3 31%
days N 24%

4&-7 23%
days NG 29%
8-14 1%
days N 17%

15+ 4%

days G 8%

*Asked among 2,500 nationally representative U.S. adults ages 18+.
Summer 2025 reflects actual travel; Summer 2026 reflects planned travel.

Source: Priceline / Wakefield Research - March 17-23, 2026 - n=2,500 nationally representative U.S. adults 18+



